
 
Annual Conference 

Rosemarie Nassif, SSND, PhD 
Conrad N. Hilton Foundation 

October 7, 2016 
 



 
 



CATHOLIC SISTERS INITIATIVE 

• WHERE WE ARE 
• WHAT WE ARE LEARNING 
• PARTNERING WITH CWR 

– Sister to All Campaign 

• COMMENTS/QUESTIONS 



STRATEGY 2013 

 HUMAN 
DEVELOPMENT 

advance Strong 
Congregations 



More Congregations engage in 
effective financial planning 

Higher percentage of 
Congregations are more than 
60% funded in retirement liability 

Increase number of women 
who enter religious life 

Increase number of Sisters 
with postsecondary credentials 
 

High percentage of sisters with 
leadership training assume 
leadership positions 

Increase number of  qualified 
leaders under 60 

5 

Membership  

Leadership 

Resources 

Indicators of Success  
Global  South Global North 

S T R E N G T H E N I N G  C O N G R E G A T I O N S  



49 PARTNERS  | 25 COUNTRIES 

Catholic Sisters Initiative Investments 

$91 Million 



Learning 

• Need for data and research 
• Increase visibility and awareness 
• Support from the hierarchy 
• Collaboration among our grantees 
• Focus on developing networks 
• Cross pollinating geographical and 

cultural differences 





The Emerging 
Global Sisterhood 

  



COLLABORATION 

COLLABORATION 
COMMUNICATION 

COMMUNION 



Sister To All 





Utilize Findings of Research 



Results Summary 
Actual Projected 

Partners 100 N/A 

Contributors 300 N/A 

Likes, Shares and 
Comments 13,500+ 6,000 

“Reach” 
(impressions) 745,000+ N/A 

Visitors to site 2,700 5,000 



Earned Media 



Learning One:  Influencers Matter  

Archbishop 
Gomez 

– 4,500 Likes 
– 60 shares 
– 250 comments 

 
Father James 
Martin 

– 593 likes 
– 60 shares 



Learning Two:  Factoids are Popular 

• Infographics had 
more “likes” 

 
• Research has 

broad appeal 
 

• “Steady drip” strategy 
 



Learning Three:  Modeling Works 

• Sisters “owned” the 
concept 

• Best practice was 
replicated 



Modeling Works 



Learning Four:  Partners Made a 
Difference 

Top Facebook Top Twitter 



Learning Four:  Partners Made a 
Difference 

Top Congregational Partners 

Sacred Heart 
Monastery 

Benedictine 
Sisters 



Learning Five:  Conversation > 
Destination 

5x more 
“interactio
ns” than 
visitors 



Learning Four:  Conversation > 
Destination 

Ta 
Ask, “How can we involve 
more people in the 
conversation?” 



The Emerging 
Global Sisterhood 

  



CHARISM 



 
 



COLLABORATION 

COMMUNICATION 

COMMUNION 



The Emerging 
Global Sisterhood 
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