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CATHOLIC SISTERS INITIATIVE

WHERE WE ARE
WHAT WE ARE LEARNING

PARTNERING WITH CWR
— Sister to All Campaign

COMMENTS/QUESTIONS
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STRENGTHENING CONGREGATIONS

Global South Global North

Membership )
Increase number of Sisters Increase number of women

with postsecondary credentialsf who enter religious life

Leadership High percentage of sisters with e
leadership training assume Increase number of qualified

leadership positions leaders under 60

Resources
More Congregations engage in Higher percentage of

effective financial planning Congregations are more than
60% funded in retirement liability




Catholic Sisters Initiative Investments
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49 PARTNERS | 25 COUNTRIES



Learning

 Need for data and research

* |ncrease visibility and awareness

e Support from the hierarchy

e Collaboration among our grantees
* Focus on developing networks

e Cross pollinating geographical and
cultural differences
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The Emerging
Global Sisterhood
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At Work for Everyone
t

Truth is, Catholic sisters help
persons from all walks of life and
religious beliefs.

Si All.org

Out in the World

Some sisters are cloistered.
The majority are out in the world
teaching, praying and
providing for those in need.

Is it my Calling?
t

25%

Baby boomers (30%), Silent Generation
(33%), and traditional Cathelics (32%)
were even more apt to have considered
becoming a sister.

1

Depending on the congregation
and personal preference,
some Catholic sisters wear habits,
but most in the U.S. do not.




Utilize Findings of Research

A Shelter for Immigrants
and a Sister to All.

SISTER BRENDA VALDES, HMIG
e o maet, Nerth Dskatn




Partners

Contributors

Likes, Shares and
Comments

13,500+

“Reach”

: : 745,000+
(impressions)

Visitors to site 2,700




America

L

Aleteila




Learning One:

Archbishop

Gomez

— 4.500 Likes
— 60 shares
— 250 comments

Father James

Martin
— 593 likes

Influencers Matter




Learning Two: Factoids are Popular

SisterToAll.org

Their Everyday Habits

T

 Infographics had
more “likes”

 Research has
broad appeal

Depending on the congregation
and personal preference,
some Catholic sisters wear habits,
but most in the U.S. do not.




Learning Three: Modeling Works

A Comforting Caregive
and a Sister to All. ~

SISTER BERNICE GARCIA, 0!P.

Dominican StstergSan Rafael — B os
)




MOdeII ng A Beacon of Hope

and a Sisterto All.

AMenterand Friend
anda Sister to A Sister Catherine Sean Craghan, €SJ

SISTER ANN PRDVIDENC

isters San Raf®



Learning Four: Partners Made a
Difference

\RV(C

National Religious
\ocation Conference

B 7es] CATHOLIC RELIEF SERVICES




Learning Four: Partners Made a
Difference

CONGREGATION OF

LS/C%MYJ /2 Benedictine Sisters of Chicago

ISTERS OF ST JOSEPH

Benedictine
Baden Pennsylvania

Sisters
N

Adrian Sistersof (==
Dominican rev \

Domir mél N

Sisters ok Peace
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Learning Five: Conversation >
Destination

P A Shelter for Immigrants
and a Sister to All.

SISTER BRENDA VALDES, HMIG

< Diacese of Bismarck, North Dakota

Sister Brenda's Story >




Ask, “How can we Involve
more people in the
conversation?”



The Emerging
Global Sisterhood
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The Emerging
Global Sisterhood
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